
The Advertising Standards Authority 

Presentation to the Northern Irish 

All-Party Group on Climate Action



The ASA

THE ADVERTISING 
STANDARDS 

AUTHORITY (ASA) 
IS THE UK’S 

INDEPENDENT 
REGULATOR OF 
ADVERTISING 
ACROSS ALL 

MEDIA.

THE ASA IS A SELF-
REGULATORY/CO-

REGULATORY 
BODY, SET UP BY 

THE AD INDUSTRY. 
INDEPENDENT OF 

GOVERNMENT AND 
THE INDUSTRY, 
PAID FOR BY AN 
ARM’S LENGTH 

LEVY ON AD 
SPEND.

THE RULES WORK 
WITHIN, REFLECT 
AND SUPPLEMENT 

THE LAW. WE 
PROVIDE AN 

ALTERNATIVE 
DISPUTE 

RESOLUTION 
OPTION FOR SOME 
ISSUES AND THE 

ONLY RESOLUTION 
OPTION FOR 

OTHERS. 

IN 2023, WE 
RECEIVED 732 

COMPLAINTS FROM 
NORTHERN IRISH 
CITIZENS, WHICH 

LED TO 551 CASES 
BEING RESOLVED. 

COMPLIANCE 
ACTION – ADVERSE 

PUBLICITY; 
REMOVAL OF PAID 
SEARCH; DENIAL 
OF MEDIA SPACE; 

AD ALERTS; 
REMOVAL OF 

TRADING 
PRIVILEGES. 



Climate Change and Environment Project: Context

• The ASA will ‘shine a greater 

regulatory spotlight’ on areas of 

concern.

• No new rules needed, but 

consolidated and more detailed 

guidance​

‘Behavioural change is essential, and advertising & 

regulation must contribute’

• The Climate Change Committee made a 

series of recommendations for achieving 

net zero targets.



Current project progress:

• Research

• Proactive investigations – 

Active Ad Monitoring System

• Reactive investigations

• Partnership working including 

with the CMA, FCA and other 

government agencies

• Guidance and advice to the 

industry



Key rulings



How can you engage with us?

• Become a member of our Parliamentary Network 

• We’re visiting Belfast on the 4 and 5 September

• Get in contact if you have any concerns 



NICCY Youth 
Panel

GENERAL COMMENT 26 



Agenda

01. What is GC 26 02. Why it’s 
important

03. What NICCY 
are doing

04. Our Asks 05. Closing

2 2.8.24



1.GC 26

General Comment 26 is the United 
Nations Committee on the Rights of 
the Child's authoritative guidance on 
how children's rights are impacted by 
the environmental crisis and what 
governments must do to uphold these 
rights to ensure that children live in a 
clean, healthy and sustainable world.

2 August, 20243



2. Why it’s important

Re-Energise & 
Honour

Accountability
CYP Rights 

Future 
Generations
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2 August, 20245

Looking after the place that looks after us 



What NICCY are 
doing...

Raising Awareness

§ Communications Campaign

§ General Comment 26 
Workshop & Resources

Political Engagement

§ Motion in the Assembly

Data

§ Measuring impact of climate 
and environmental breakdown 
on CYP Rights

6

GC 26 Gathering
 April '25 GC26



1. Supporting a motion ‘being drafted’ by 
us on General Comment 26 by signing 
up to lead on it. 

2. Write to departments and local councils 
asking how they are involving children 
and young people in climate mitigation 
and adaptation plans.

3. Be part of designing the Big GC26 
Event in April '25.

OUR ASKS



THANK YOU 

ANY QUESTIONS?
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